


ness, He jokes that he and co-
workers suspected that Du Pont Co, put its logo
on the plane with water-soluble paint—to disassociate
itself if the plane sank halfway across.
Actually, though, Du Pont and other corporate
505 often go to great lengths on behalf of ex-
3@1
around

y back. While on a 28 000-mile canoe trip

, ica, Verlen Kruger lost his canoe in

a fierce winds off the Oregon coast. Du Pont offered a
e Sﬂ,ﬂmrﬁnudnnﬂthehthMtumedup.

" The big chemical company's interest in explora-
tion and adventure stems mainly from its desire to
iromiote its high-tech, high-performance products,

company backed Mr. Kruger because he could
Euhlifn‘m the suitability of Kevlar, a fiber used in boat

Unlike sports heroes who may eat Wheaties only
because they're on contract, Mr., Kruger was already
using a lot of Du Pont materials, which delighted the
company. "I found out he was using Kevlar for the

right reasons and selecting the right resins, and h

bought hLI own Cordura fabric mr&gw“ using I-II:iI.III:ILElir
roducts,” recalls Hugh James, then Du Pont’s mar-
sl g development representative for marine prod-
 Du Pont also sponsored the Gossamer Albatross—
Mr. MacCready's plane—partly because “it was possi-

materials,” says Richard J. Wood th ic.
relations official who worked on the ;mt “;Jgubh mreu
seeking to showease our engineering and other materi-

theih_ﬁnmmﬁmuenfrulﬁjlmsamm".
copy and photos, But Sir Flennu: nam:lz -
by a former Explorer's Club president as “the world’s
expert” in raising co rate money, i toleran

sponsors’ dmadﬁ.lffha it 4

Sponsors must get their pound of flesh,” says Sir







